CHAPTER XVIII
ORGANIZATION   THE   BASIS   OF   IMPROVEMENT   IN   MARKETING
MARKETING services relate either to the physical preparation or handling of products or to the gathering and interpretation of facts and the making of agreements which facilitate the movement and disposal of commodities. Because of their characteristics, the various marketing services necessitate specialized organizations of different kinds if the marketing system is to function most efficiently. This is the case because some services have to do with economic forces of local significance, while others have to do almost wholly with economic forces,'the scope and influence of which are countrywide. Arranged according to their local or country-wide scope the more important relationships involved in an efficient marketing system have to do with the following:
I.   Local relationships according to commodity.
1.   Quantity of product.
2.   Quality of product.
3.   Economic and efficient operating units.
4.   Knowledge and appreciation by farmers, middlemen, and consumers
of mutual economic functions and responsibilities.
5.   Definite arrangements to promote individual and mutual improvement
on the part of farmers and local middlemen or of consumers and retailers.
II.   Country-wide relationships according to commodity.
1.   Volume for constant car-lot movement of products.
2.   Railroad service and rates.
3.   Financing.
(a)  For adequate facilities to handle commodities.
(b)  For adequate warehousing or storing facilities.
(c)  For storing products according to standards of efficiency and public welfare.
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